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Executive summary 
 
The SURFs-UP Communication and Dissemination Work Package (WP8) aims to raise awareness on the project 

and its impacts, disseminate the project’s results to key stakeholders, and communicate the project’s benefits 

and its contribution to societal challenges.  

Making the project effectively and easily recognizable by the target audience, the SURFs-UP unique unique visual 

Identity allows a coherent communication of the mission in every communication and dissemination initiative 

as well as for internal communication. The visual identity, developed within M4, is presented in D8.4 – 

Dissemination and Communication toolkit. This deliverable does not only describe the main elements 

constituting the project visual identity but also provides guidance on how to use them to help partners 

consistently and apply the project's graphic identity in line with Grant Agreement requirements. 

The visual identity toolkit, as described in this deliverable, include: 

1. Project logo, the first and essential tool in the visual identity, as it allows the project to be immediately 
recognised by the different stakeholders, target groups, and the public, graphically summarising the project's 
main objectives and values. 

2. EU and CBE emblems and funding statements, providing guidance in using proper funding logos and citing 
the correct funding statements. 

3. Standard templates (i.e. deliverables, presentation, agenda and minute meeting) to guarantee visibility and 
coherence of communication in all materials, following the project's visual identity. 
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1. Introduction 
 
Surfactants are performance molecules that intervene in nearly every aspect of human daily life and find 

applications in consumer and industrial products, in sectors as diverse as home- and personal care, cosmetics, 

textile, pharmaceuticals, food and feed, beverages, chemicals, detergents… Today only about 4% of the 

surfactant market share consists out of molecules which are 100% based on biomass (“bio-based surfactants” 

“biosurfactants”), the majority of surfactant ingredients used specially for home- and personal care and 

agrochemical products are currently produced using fossil and/or 1G biobased feedstocks, which is an issue in 

terms of sustainability. Even though biosurfactant market is expected to grow the most in the coming period, the 

diversity of the currently available safe and sustainable biosurfactants is not at all sufficient to meet the market 

need. 

In this context, the SURFS-UP project aims to to demonstrate optimized and cost-efficient processes for 9 

second generation (2G) SSbD biosurfactant products that will be formulated in prototypes in home- and personal 

care and agrochemical applications, 7 of which are microbial biosurfactants. The other 2 are chemically 

produced biosurfactants originated from lignin of wood processing waste. To achieve its goals, SURFs UP will 

focus on the following specific objectives: 

O1. Conduct sustainable EU feedstock mapping, select appropriate feedstocks, and optimize feedstock 
pretreatment for the SURFs UP value chains. 

O2. Demonstrate optimized, cost-efficient, and sustainable bioprocesses for biosurfactant production. 
O3. Formulate and demonstrate prototype products for applications in personal- and home care, and 

agrochemicals. 
O4. Develop realistic and robust financial models ready for a biorefinery concept, incorporating in-depth 

process simulation and modeling-based techno-economic assessments. 
O5. Design, building and commissioning of the SURFs UP DEMO plant, including validation of the production 

process at the DEMO scale. 
O6. Operationalize the European Commission's SSbD Framework for the development of novel 

biosurfactants. 
O7. Use the environmental and social sustainability performance of the value chain, with a focus on by-

product valorization, to guide process development and business planning. 

Within the Communication and Dissemination Work Package (WP8), coordinated by ITB, the development of a 

unique visual Identity (project logo, slogan, and brand for all communication materials) makes the project 

effectively recognizable by the target audience. The visual identity allows a coherent communication of the 

mission in every promotional initiative that includes logo, website, standard templates for deliverables, reports, 

public presentations, social media posts and web content, internal communication cloud workspace. The visual 

identity contains within itself, through graphic icons, the summary of the project's mission, making it suitable for 

delivering the project key messages: 
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▪ Integrate the properties and benefits of new BSs into current production processes and products 
compared to fossil-based surfactants and other biobased alternatives able to increase safety and 
sustainability 

▪ Implement SSbD criteria for new functional properties of the new SSbD bio-based ingredients to be used 
in consumer products and foster a green value chain. 

▪ Improving circularity and resource efficiency through the practical application of the circular 
bioeconomy concept by using sustainable (waste) feedstocks. 

The present document describes the main elements of the SURFs-UP Dissemination and Communication toolkit 

that were developed within the first four months of the project, composing the project unique visual identity: 

▪ Project logo and the colour palette, representing the main elements of the project “brand” to be used 
in all communication and dissemination materials together with the logos of the funding agency. 

▪ Templates for documents and power points to be used for internal and external communications 
ensuring that each document and presentation is easily associated with the SURFs-UP project. 

In the project implementation, two updates of the present deliverables will be foreseen, including additional 

communication and dissemination tools that will be implemented in the upcoming months (e.g. brochures, roll-

up, …): 

▪ D8.5 – Dissemination and communication toolkit update 1 (M24 – 30/04/2026) 
▪ D8.6 – Dissemination and communication toolkit update (M42 – 31/10/2027) 

This deliverable is and will be complemented by the documents: 

▪ D8.14 – Project website (M3 – 06/08/2024)  
▪ D8.1 – Plan for Communication and Dissemination of the results (M6 – 31/10/2024) 

 

2. Project logo 
 

The project logo is the first and essential tool in the visual identity for achieving its purpose, as it allows the project 

to be immediately recognised by the different stakeholders, target groups, and the public, graphically 

summarising the project's main objectives and values. 

The design of the logo included the following activities: i) drafting of the brief, which starts from the brand idea 

developed during the proposal presentation phase and expands the analysis of the identity, messages, and 

unique selling point of the project, ii) optimisation of graphic components and colour palette, iii) littering which 

helps to bring out the unique and recognisable value of the project. 

The final project logo, resulting from this co-creation process, is reported below in Figure 1. 



SURFs UP                         PROJECT No 101157586 

D8.4 - Dissemination and Communication Toolkit  8 
 

 

Figure 1. SURFs-UP project logo 

The logo is designed to refer to the main concept underlying the project name “Surf's up”, a surfing term that 

means that the swell has picked up and the waves are going to be powerful, exactly as is the case for the SSbD 

biosurfactants of the SURFs UP proposal. The wave is thus a central element in the logo with foam at the top to 

refer to the surfactants effect in water. The wave is then completed by a green leafy element, reminding of the 

sustainability of the surfactants developed by the project. Such green element is closed in a circle to recall the 

circularity aspects within the project. Finally, the light blue and green colours used in the logo are intended to 

refer, respectively, to the wave concept and the sustainability aspects pursued by SURFs-UP. 

The Visual Identity Guidelines, reported in Annex 1, are a useful tool to help partners consistently apply the 

project's graphic identity.  

The logo was produced in three extensions (.jpg, .png, .eps), quality (low, medium, high) and colours (white, 

black, colours) and is available to partners on the shared internal repository. 

 

3. EU emblem and funding statement 
 
According to Article 17.2 of the Grant Agreement, the beneficiaries' communication activities related to the 

action must acknowledge EU support and display the European flag (emblem) and funding statement (translated 

into local languages, where appropriate). Moreover, the European Commission document “Use of the EU 

emblem in the context of Programmes 2021-2017” (EC, March 2021) provides useful operational guidelines for 

recipients of EU funding. According to these guidelines, all communications materials, including media 

relations, conferences, seminars and information material such as brochures, leaflets, posters, presentations, 

etc., in electronic form via traditional or social media, as well as any infrastructure, equipment, vehicles, supplies 

or primary result funded by the grant must show the EU emblem.  
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The ready-to-use EU emblem, including the funding statement, can be downloaded in all EU languages at the 

following link: https://ec.europa.eu/regional_policy/en/information/logos_downloadcenter/ 

In the SURFs-UP project, all communication materials must show the EU emblem and funding statement, as 

shown below (Figure 2). 

 

Figure 2. EU emblem 

Basic technical characteristics to use EU emblem according to the European Commission Guidelines “The use 

of the EU Emblem in the context of the EU Programme 2021-2027”1 are listed below: 

▪ The statement ‘Funded by the European Union’ or ‘Co-funded by the European Union’ must always be 
spelt out in full and placed next to the emblem. It should be translated into local languages, where 
appropriate.  

▪ The typeface used in conjunction with the EU emblem must be simple and easily readable. The 
recommended typefaces are Arial, Auto, Calibri, Garamond, Tahoma, Trebuchet, Ubuntu, and Verdana.  

▪ Underlining and use of other font effects is not allowed.  
▪ The positioning of the text in relation to the EU emblem must not interfere with the EU emblem in any 

way. The positioning of the funding statement in relation to the EU emblem is described in these 
guidelines.  

▪ The font colour should be Reflex Blue (the same blue colour as the European flag), white or black 
depending on the background. 

▪ The font size used should be proportionate to the size of the emblem.  
▪ The EU emblem and the background should provide sufficient contrast. If a coloured background is not 

an alternative, a white border must be placed around the flag, with the width equal to one-quarter of the 
height of the rectangle.  

▪ Where several operations occur at the same location and are supported by the same or different funding 
instruments, or where further funding is provided for the same operation later, only one plaque or 
billboard must be displayed. 

The GA article is completed by the CBE JU communication guidelines, requiring displaying the logos of the CBE 

programme as well as of the BIC in association with the EU emblem. When displayed in association with other 

logos (e.g., of beneficiaries or sponsors), the emblem must be displayed as prominently and visibly as the other 

logos. 

 

1 https://ec.europa.eu/info/sites/default/files/eu-emblem-rules_en.pdf  

https://ec.europa.eu/regional_policy/en/information/logos_downloadcenter/
https://www.cbe.europa.eu/system/files/2023-02/communication-guidelines-for-CBE-projects-speaker-notes.pdf
https://ec.europa.eu/info/sites/default/files/eu-emblem-rules_en.pdf
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Figure 3. EU emblem, BIC,  CBE JU, and UKRI logos to be displayed in all SURFs-UP communication 

In deliverables and public materials, the EU emblem and the logos should be followed by the “golden paragraph”: 

“Funded by the European Union. Views and opinions expressed are however those of the author(s) only and 
do not necessarily reflect those of the European Union or CBE JU, or UKRI.  Neither the European Union, CBE 

JU, nor the UKRI can be held responsible for them.” 

Finally, the acknowledgement of the funding must be reported in: 

▪ In all activities: media relations, conferences, seminars,… 
▪ On all information material: website, publications, posters, presentations, roll-ups,… 
▪ In all formats: paper, digital,… 
▪ On all supports: infrastructure, equipment, vehicles, supplies or major results funded by the grant 

The acknowledgement of the funding must be reported as follows: 

“The project is supported by the Circular Bio-based Europe Joint Undertaking and its members under grant 
agreement No 101157586 and UKRI grant agreement No 10115826.” 

 

4. Standard templates 
ITB created standard templates to guarantee visibility and coherence of communication in all materials, 

following the project's visual identity. All templates include the project logo as well as the funding logos and 

statements and uses the official project colour palette. The developed templates are described below: 

▪ Template for the agenda and minutes of the meeting defines a straightforward conduction procedure, 
order of distribution and methods of taking minutes 

▪ Template for the deliverable supporting the reporting and exchange of information and materials 
between the partners. It also defines a general structure for the presentation of the project outcomes to 
the EC (for all deliverables) and the public (in case of public deliverables), providing some guidance on 
graphical elements to make the document easier to read. The template provides information regarding 
the quality and visibility standard of the EU funding statement logo and emblem, which is especially 
relevant for public deliverables. 
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▪ The PowerPoint template supports all communication actions of the partners, particularly 
presentations at public events, ensuring consistency of message and modelling of contents according 
to the target audience. It also provides graphical elements and tips to make the presentation more 
effective. 

All materials are shared and accessible to partners via the shared internal repository. The developed templates 

are available in Annex 2. 
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Annex 1 – Visual identity Guidelines 
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Annex 2 – Project templates 
Deliverable template 

 

Agenda and minute template 
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Power Point template 
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